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(6) The following information for 
lambs purchased through a formula 
marketing arrangement and slaugh-
tered during the prior slaughter week, 
categorized to clearly delineate domes-
tic from imported market purchases: 

(i) The quantity (quoted in both num-
bers of head and pounds) of lambs; 

(ii) The weighted average price paid 
for a carcass, including applicable pre-
miums and discounts; 

(iii) The range of premiums and dis-
counts paid; 

(iv) The weighted average of pre-
miums and discounts paid; 

(v) The range of prices paid; and 
(vi) The terms of trade regarding the 

lambs, as applicable. 
(b) Publication. The Secretary shall 

make available to the public the infor-
mation obtained under paragraphs 
(a)(1) through (a)(4) and (a)(6) of this 
section on the second reporting day of 
the current slaughter week and infor-
mation obtained in paragraph (a)(5) of 
this section on the first reporting day 
of the current slaughter week.

§ 59.303 Mandatory reporting of lamb 
carcasses and boxed lamb. 

(a) Daily reporting of lamb carcass 
transactions. The corporate officers or 
officially designated representatives of 
each packer shall report to the Sec-
retary each reporting day the following 
information on total carlot-based lamb 
carcass transactions not later than 3:00 
p.m. Central Time in accordance with 
§ 59.10(b): 

(1) The price for each lot of each 
lamb carcass transaction, quoted in 
dollars per hundredweight on an F.O.B. 
plant basis; 

(2) The quantity for each lot of each 
transaction, quoted by number of car-
casses sold; and 

(3) The following information regard-
ing the characteristics of each trans-
action: 

(i) The type of sale; 
(ii) The USDA quality grade of lamb; 
(iii) The USDA yield grade; 
(iv) The estimated weight range of 

the carcasses; and 
(v) The product delivery period. 
(b) Daily reporting of domestic boxed 

lamb sales. The corporate officers or of-
ficially designated representatives of 
each packer shall report to the Sec-

retary each reporting day the following 
information on total domestic boxed 
lamb cut sales not later than 2:30 p.m. 
Central Time as described in § 59.10(b): 

(1) The price for each lot of each 
boxed lamb cut sale, quoted in dollars 
per hundredweight on a F.O.B. plant 
basis; 

(2) The quantity for each lot of each 
sale, quoted by product weight sold; 
and 

(3) The following information regard-
ing the characteristics of each trans-
action: 

(i) The type of sale; 
(ii) The branded product characteris-

tics, if applicable; 
(iii) The U.S.D.A. quality grade of 

lamb; 
(iv) The cut of lamb, referencing the 

most recent version of the Institu-
tional Meat Purchase Specifications 
(IMPS), when applicable; 

(v) U.S.D.A. yield grade, if applicable; 
(vi) The product state of refrigera-

tion; 
(vii) The weight range of the cut; and 
(viii) The product delivery period. 
(c) Weekly reporting of imported boxed 

lamb sales. The corporate officers or of-
ficially designated representatives of 
each lamb importer shall report to the 
Secretary on the first reporting day of 
each week the following information 
applicable to the prior week for im-
ported boxed lamb cut sales not later 
than 10 a.m. Central Time: 

(1) The price for each lot of a boxed 
lamb cut sale, quoted in dollars per 
hundredweight on a F.O.B. plant basis; 

(2) The quantity for each lot of a 
transaction, quoted by product weight 
sold; and 

(3) The following information regard-
ing the characteristics of each trans-
action: 

(i) The type of sale; 
(ii) The branded product characteris-

tics, if applicable; 
(iii) The cut of lamb, referencing the 

most recent version of the Institu-
tional Meat Purchase Specifications 
(IMPS), when applicable; 

(iv) The product state of refrigera-
tion; 

(v) The weight range of the cut; and 
(vi) The product delivery period. 
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(d) Publication. The Secretary shall 
make available to the public the infor-
mation required to be reported in para-
graphs (a) and (b) of this section not 
less frequently than once each report-
ing day and the information required 
to be reported in paragraph (c) of this 
section on the first reporting day of 
the current slaughter week.

Subpart E—OMB Control Number
§ 59.400 OMB control number assigned 

pursuant to the Paperwork Reduc-
tion Act. 

The information collection and rec-
ordkeeping requirements of this part 
have been approved by the Office of 
Management and Budget (OMB) under 
the provisions of 44 U.S.C. Chapter 35 
and have been assigned OMB Control 
Number 0581–0186.

PART 60 [RESERVED]

PART 61—COTTONSEED SOLD OR 
OFFERED FOR SALE FOR CRUSH-
ING PURPOSES (INSPECTION, 
SAMPLING AND CERTIFICATION)

Subpart A—Regulations

DEFINITIONS 

Sec. 
61.1 Words in singular form. 
61.2 Terms defined. 
61.2a Designation of official certificates, 

memoranda, marks, other identifica-
tions, and devices for purpose of the Ag-
ricultural Marketing Act.

ADMINISTRATIVE AND GENERAL 

61.3 Director. 
61.4 Supervisor of cottonseed inspection. 
61.5 Regulations to govern. 
61.6 Denial of further services. 
61.7 Misrepresentation. 
61.8 Application for review. 
61.9 Cost of review.

LICENSED COTTONSEED SAMPLERS 

61.25 Application for license as sampler; 
form. 

61.27 Period of license; renewals. 
61.30 Examination of sampler. 
61.31 License must be posted. 
61.32 No discrimination in sampling. 
61.33 Equipment of sampler; contents of cer-

tificate. 
61.34 Drawing and preparation of sample. 
61.36 Cause for suspension or revocation. 

61.37 License may be suspended. 
61.38 Suspended license to be returned to 

Division. 
61.39 Duplicate license. 
61.40 Reports of licensed samplers. 
61.41 Unlicensed persons must not represent 

themselves as licensed samplers. 
61.42 Information on sampling to be kept 

confidential.

Subpart B—Standards for Grades of Cot-
tonseed Sold or Offered for Sale for 
Crushing Purposes Within the United 
States

61.101 Determination of grade. 
61.102 Determination of quantity index. 
61.103 Determination of quality index. 
61.104 Sampling and certification of samples 

and grades.

SOURCE: 22 FR 10948, Dec. 28, 1957, unless 
otherwise noted.

Subpart A—Regulations

AUTHORITY: Sec. 205, 60 Stat. 1090, as 
amended, (7 U.S.C. 1624).

DEFINITIONS

§ 61.1 Words in singular form. 
Words used in the regulations in this 

subpart in the singular form shall be 
deemed to import the plural, and vice-
versa, as the case may demand.

§ 61.2 Terms defined. 
As used throughout the regulations 

in this part, unless the context other-
wise requires, the following terms shall 
be construed, respectively to mean: 

(a) The act. The applicable provisions 
of the Agricultural Marketing Act of 
1946 (60 Stat. 1087; 7 U.S.C. 1621 et seq.) 
or any other act of Congress conferring 
like authority. 

(b) Regulations. Regulations mean the 
provisions in this subpart. 

(c) Department. The United States De-
partment of Agriculture. 

(d) Secretary. The Secretary of Agri-
culture of the United States, or any of-
ficer or employee of the Department to 
whom authority has heretofore been 
delegated, or to whom authority may 
hereafter be delegated, to act in his 
stead. 

(e) Service. The Agricultural Mar-
keting Service of the United States De-
partment of Agriculture. 
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